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A Great Selection of Magazines
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News and Health Magazines

Entertainment Magazines

Management:
Axel Bogocz (President)  
Ekkehard Veser (CFO/COO)

Helmut Hanusch  (Chief Representative)

International Ad Department:
Taborstraße 1–3, 1020 Wien
Austria
Phone: +43/1/213 12 Ext. 6231
Fax: +43/1/213 12 Ext. 6625

General Information

NEWS
Austria’s Most Successful  
NEWS Magazine

Readers: 666,000 1

Coverage:  9.3 % 1

Copies printed: 206,996 2 
Target group: Social class ABC1, 
20–59 years
Publishing interval: 
Weekly, every Thursday

TV-Media
Austria’s best TV magazine

Readers: 883,000 1

Coverage:  12.4 % 1

Copies printed: 241,947 2

Target group: Social class ABC1, 
14–49 years
Publishing interval: 
Weekly, every Wednesday

E-Media
Austria’s Multimedia Magazine

Readers: 251,000 1

Coverage:   3.5 % 1

Copies printed: 58,269 2

Target group: Social class ABC1, 
14–39 years, male
Publishing interval: 
Bi-weekly, Friday

1 MA 2011
2 ÖAK 2011 Jul to Dec
3 Data supplied by publisher
4 ÖVA 2009
5 CAWI-PRINT 2011

NEWS LEBEN
Austria’s best health magazine

Readers: 130,000 1

Coverage:  1.8 % 1

Copies printed: 61,840 2

Target group:  25–59 years,  
female, health conscious
Publishing interval:
Friday, 10 times a year
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The Best Choice for your Target Groups
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Women’s and Lifestyle Magazines

Business Magazines

WOMAN
Austria’s Top Women’s Magazine

Readers: 490,000 1

Coverage:  6.9 % 1

Copies printed: 216,312 2

Target group: Social class ABC1, 
20–49 years, female
Publishing interval: 
Bi-weekly, Friday

trend
The Austrian Business Magazine

Readers: 235,000 1

Coverage:  3.3 % 1

Copies printed: 56,917 2

Target group: 30-59 years, Social class 
AB, male
Publishing interval: 
Monthly, plus specials

FIRST
The Premium magazine

Readers: 78,000 4

Coverage:  1.1 % 4

Copies printed: 40,000 3

Target group: Social class AB
Publishing interval: 
10 times a year
 

FORMAT
The Weekly Magazine 
for the Business Elite

Readers: 163,000 1

Coverage:  2.3 % 1

Copies printed: 57,378 2

Target group: 25-59 years, Social class 
AB, male
Publishing interval:
Weekly, every Friday

Xpress
Austria’s best Youth Magazine

Readers: 103,000 5

Coverage 14–19 years: 11.4 % 5

Copies printed: 80,000 3

Target group: 14–19 years
Publishing interval: 
11 times a year

profil
Austria’s Independent 
News Magazine

Readers: 423,000 1

Coverage:  5.9 % 1

Copies printed: 92,984 2

Target group: Social class AB, 
20–59 years
Publishing interval: 
Weekly, every Monday
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Top-Interest Magazines

Online

Owners, Publishers, Production:
Verlagsgruppe NEWS Gesellschaft m. b. H., 
FN 183971x
1020 Wien, Taborstraße 1–3
Austria

Editors and Administration:
Taborstraße 1–3, 1020 Wien
Austria
Phone: +43/1/213 12-0
Fax (Editors): Ext. 6699
Fax (Administration): Ext. 6605
Fax (Advertisements): Ext. 6006

Bank Details:
Raiffeisenlandesbank NÖ-Wien
Bank code 32.000, Account No. 61.010
IBAN: AT 913 000 000 000 61010
BIC: RLNWATWW

Ad Closing Date: 
3 to 4 weeks prior to publication date 
depending on the magazine

Printing Material Closing Date:
3 to 2 weeks prior to publication date, 
depending on the magazine

Rates:
All rates plus 5 % advertisement tax and 
20 % VAT.

General Information

Gusto
Austria’s Gourmet Journal

Readers: 601,000 1

Coverage:  8.4 % 1

Copies printed: 66,917 2

Target group: 25–59 years, female
Publishing interval: Monthly

networld
Austria’s Top  
Online Platform

Visits: 5,013,222
Unique Clients: 1,198,424
Page Impressions: 198,480,208

Coverage: 13.1 %*
 
Source: ÖWA Ø Jan - Jun 2011
 *ÖWA  Plus 2011-II

Autorevue
Austria’s Motor Sports Magazine

Readers: 331,000 1

Coverage:  4.6 % 1

Copies printed: 63,083 2

Target group: Social class ABC1, 
20–49 years, male
Publishing interval: Monthly,  
plus specials

A Great Selection of Magazines
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Page 24-27

Yachtrevue
Austria’s Water Sports Magazine

Readers: 72,000 5

Coverage: 1.2 % 5

Copies printed: 26,300 3

Target group: Social class AB, 30–59 
years
Publishing interval: Monthly

1 MA 2011
2 ÖAK 2011 Jul to Dec
3 Data supplied by publisher
5  CAWI-Print 2011

 

Bühne
Austria’s Theatre 
and Culture Magazine

Readers:109,000 5

Coverage: 1.9 % 5

Copies printed: 61,000 3

Target group: Female, Social class AB, 
30–59 years
Publishing interval: 11 times/year

Golfrevue
Austria’s Golf Magazine

Readers: 82,000 5

Coverage: 1.4 % 5

Copies printed: 37,000 3

Target group: Social class AB, 30–59 
years
Publishing interval: 7 times/year,  
plus 2 special editions

Specials
Selected Specials and Line 
Extensions

The Best Choice for your Target Groups
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NEWS – Austria’s Most Successful News Magazine

Facts & Figures

Publishing interval:
Weekly, every Thursday

Extras:
Top 1000 Companies, Top 500 
Companies, Beautiful Austria,  
Cooking Guide & Culinary Info, 
Vienna NEWS, Xmas Special. 
Line Extensions: NEWS Exklusiv

ÖAK 2011 Jul-Dec:
Copies printed: 206,996

MA 2011 :
Readers: 666,000
Coverage:  9.3 %
Target group: Social class ABC1, 
20–59 years
Coverage within target group:  11.4 %

Rates

1/1 page	 € 15,890.–
Type area 185 x 250 / bleed 210 x 280

2/1 page	 € 31,780.–
Type area 396 x 250 / bleed 420 x 280

1/2 page	 € 11,050.–
Vertical type area 90 x 250 / bleed 104 x 280 
Horizontal type area 185 x 125 / bleed 210 x 140

1/3 page	 € 7,880.–
Vertical type area 60 x 250 / bleed 74 x 280
Horizontal type area 185 x 80 / bleed 210 x 90

All measures in mm, width x height

For more details on rates and for-
mats, please visit our web site at  
www.newsmedia.at/news

Packages

Classic packages:
6-month packages:
Valid from 1 Jan 2012 to 31 Jul 2012 
or from 1 Jul 2012 to 31 Jan 2013
5+2-package = 28.5 % discount
8+4-package = 33.3 % discount
5+5-double-page-package = 50 % discount

Annual packages:
Valid from 1 Jan 2012 to 31 Jan 2013
10+4-package = 28.5 % discount
16+8-package = 33.3 % discount

Frequency-based discounts:
Six months: valid from 1 Jan 2012 to 31 Jul 
2012 or from 1 July 2012 to 31 Jan 2013
From 3 insertions 7 %
From 4 insertions 12 %
From 5 insertions 15 %
From 6 insertions 20 %
From 7 insertions 25 %

1 year: valid from 1 Jan 2012 to 31 Jan 2013
From 3 insertions 3 %
From 4 insertions 5 %
From 6 insertions 8 %
From 8 insertions 13 %
From 10 insertions 16 %
From 11 insertions 18 %
From 12 insertions 20 %
From 13 insertions 22 %
From 14 insertions 25 %

Exclusive stories about 
politics, business, society, 
lifestyle, sports and the 
cultural scene – every 
Thursday.

Magazine Parts:
Politics,  Business, Culture, Lifestyle, 
People





7

NEWS LEBEN – A Healthy Lifestyle Has Many Aspects

Facts & Figures

Publishing interval:
10 times a year, Friday 

ÖAK 2011 Jul to Dec:
Copies printed: 61,840

MA 2011 :
Readers: 130,000
Coverage:   1.8 %
Target group: 25–59 years, female, 
health conscious
Coverage within target group: 3.3 %

Rates

1/1 page	 € 9,690.–
Type area 185 x 250 / bleed 210 x 280

2/1 page	 € 19,380.–
Type area 396 x 250 / bleed 420 x 280

1/2 page	 € 6,275.–
Vertical type area 90 x 250 / bleed 104 x 280
Horizontal type area 185 x 125 / bleed 210 x 140

1/3 page	 € 4,820.–
Vertical type area 60 x 250 / bleed 74 x 280
Horizontal type area 185 x 80 / bleed 210 x 90

All measures in mm, width x height

For more details on rates and formats,  
please visit our web site at
www.newsmedia.at/newsleben

Packages

Classic packages:
6-month package:
Valid from 1 Jan 2012 to 31 July 2012 or 
from 1 July 2012 to 31 Jan 2013
3+1-package = 25 % discount

Annual packages:
Valid from 1 Jan 2012 to 31 Jan 2013
5+2-package = 28.5 % discount
7+3-package = 30 % discount

Frequency-based discounts:
Six months: valid from 1 Jan 2012 to 31 Jul 
2012 or from 1 Jul 2012 to 31 Jan 2013  
From 3 insertions 7 %
From 4 insertions 12 %
From 5 insertions 15 %
From 6 insertions 20 %

1 year: valid from 1 Jan 2012 to 31 Jan 2013
From 3 insertions 3 %
From 4 insertions 5 %
From 6 insertions 8 %
From 8 insertions 13 %
From 10 insertions 16 %

Because health can be fun: 
Everything to feel good 
and stay healthy.

Magazine Parts:
advice of life, lusT of life, 
joy of life, destinations in life
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profil – Austria’s Independent News Magazine

Facts & Figures

Publishing interval:
Weekly, every Monday

Extras:
Cars,  Fashion, Money & Investment, 
Travel, Living & Design, Infrastructure,  
Small and Medium-Sized Companies, 
Mobile Business, Export, Research & 
Development,  Lawyers,  Energy and 
Environment, CSR,  Sustainability 

ÖAK 2011 Jul to Dec:
Copies printed: 92,984

MA 2011 :
Readers: 423,000
Coverage:  5.9 %
Target group: Social class AB, 
20–59 years
Coverage within target group:  10.1 %

Rates

1/1 page	 € 13,390.–
Type area 185 x 250 / bleed 210 x 280

2/1 page	 € 26,780.–
Type area 396 x 250 / bleed 420 x 280

1/2 page	 € 7,960.–
Vertical type area 90 x 250 / bleed 104 x 280
Horizontal type area 185 x 125 / bleed 210 x 140

1/3 page	 € 5,370.–
Vertical type area 60 x 250 / bleed 74 x 280
Horizontal type area 185 x 80 / bleed 210 x 90

All measures in mm, width x height

For more details on rates and formats, 
please visit our web site at
www.newsmedia.at/profil

Packages

Classic packages:
6-month packages:
Valid from 1 Jan 2012 to 31 Jul 2012  
or from 1 July 2012 to 31 Jan 2013
5+2-package = 28.5 % discount
8+4-package = 33.3 % discount
5+5-double-page-package = 50 % discount

Annual packages:
Valid from 1 Jan 2012 to 31 Jan 2013
10+4-package = 28.5 % discount
16+8-package = 33.3 % discount

Frequency-based discounts:
Six months: valid from 1 Jan 2012 to 31 Jul 
2012 or from 1 July 2012 to 31 Jan 2013
From 3 insertions 7 %
From 4 insertions 12 %
From 5 insertions 15 %
From 6 insertions 20 %
From 7 insertions 25 %

1 year: valid from 1 Jan 2012 to 31 Jan 2013
From 3 insertions 3 %
From 4 insertions 5 %
From 6 insertions 8 %
From 8 insertions 13 %
From 10 insertions 16 %
From 11 insertions 18 %
From 12 insertions 20 %
From 13 insertions 22 %
From 14 insertions 25 %

Magazine Parts:
Domestic Politics & Local News, 
Business, International Affairs, 
Society, Science, Culture

Austria’s independent 
news magazine –  
informative, challenging, 
opinion-leading.
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TV-MEDIA – Austria’s Best TV Magazine

Facts & Figures

Publishing interval:
Weekly, every Wednesday

Extras:
Plus (please refer to page 27)

ÖAK 2011 Jul to Dec:
Copies printed: 241,947

MA 2011 :
Readers: 883,000
Coverage:  12.4 %
Target group: Social class ABC1, 
14–49 years
Coverage within target group: 16.2 %

Rates

1/1 page	 € 15,700.–
Type area 185 x 250 / bleed 210 x 280

2/1 page	 € 31,400.–
Type area 396 x 250 / bleed 420 x 280

1/2 page	 € 10,950.–
Vertical type area 90 x 250 / bleed 104 x 280
Horizontal type area 185 x 125 / bleed 210 x 140

1/3 page	 € 7,760.–
Horizontal type area 185 x 80 / bleed 210 x 90

All measures in mm, width x height

For more details on rates and formats, 
please visit our web site at 
www.newsmedia.at/tvmedia

Packages

Classic packages: 
6-month packages:
Valid from 1 Jan 2012 to 31 Jul 2012 or 
from 1 Jul 2012 to 31 Jan 2013
5+2-package = 28.5 % discount
8+4-package = 33.3 % discount
5+5-double-page-package = 50 % dis-
count

Annual packages: 
Valid from 1 Jan 2012 to 31 Jan 2013
10+4-package = 28.5 % discount
16+8-package = 33.3 % discount

Frequency-based discounts:
Six months: valid from 1 Jan 2012 to 31 
Jul 2012 or from 1 July 2012 to 31 Jan 2013
From 3 insertions 7 %
From 4 insertions 12 %
From 5 insertions 15 %
From 6 insertions 20 %
From 7 insertions 25 %

1 year: valid from 1 Jan 2012 to 31 Jan 2013
From 3 insertions 3 %
From 4 insertions 5 %
From 6 insertions 8 %
From 8 insertions 13 %
From 10 insertions 16 %
From 11 insertions 18 %
From 12 insertions 20 %
From 13 insertions 22 %
From 14 insertions 25 %

Austria's best TV-Magazine 
and more: cinema, techno-
logy, hollywood and media

Magazine Parts:
Media, TV Programme, Techno, 
Cinema, Hollywood Report
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E-MEDIA – Austria’s Multimedia Magazine

Facts & Figures

Publishing interval:
Bi-weekly, Friday

Extras:
Business (+45,000 copies printed), 
App (Coverbooklet)

ÖAK 2011 Jul to Dec:
Copies printed: 58,269

MA 2011 :
Readers: 251,000
Coverage:   3.5 %
Target group: Social class ABC1, 
14–39 years, male
Coverage within target group:  7.3 %

Rates

1/1 page	 € 11,390.–
Type area 185 x 250 / bleed 210 x 280

2/1 page	 € 22,780.–
Type area 396 x 250 / bleed 420 x 280

1/2 page	 € 7,990.–
Vertical type area 90 x 250 / bleed 104 x 280
Horizontal type area 185 x 125 / bleed 210 x 140

1/3 page	 € 5,735.–
Horizontal type area 185 x 80 / bleed 210 x 90

All measures in mm, width x height

For more details on rates and formats, 
please visit our web site at 
www.newsmedia.at/emedia

Packages

Classic packages: 
6-month packages: 
Valid from 1 Jan 2012 to 31 Jul 2012 or 
from 1 Jul 2012 to 31 Jan 2013
3+1-package = 25 % discount
5+2-package = 28.5 % discount
8+4-package = 33.3 % discount
5+5-double-page-package = 50 % dis-
count

Annual packages: 
Valid from 1 Jan 2012 to 31 Jan 2013
10+4-package = 28.5 % discount
16+8-package = 33.3 % discount

Frequency-based discounts:
Six months: valid from 1 Jan 2012 to 31 
Jul 2012 or from 1 July 2012 to 31 Jan 2013
From 3 insertions 7 %
From 4 insertions 12 %
From 5 insertions 15 %
From 6 insertions 20 %
From 7 insertions 25 %

1 year: valid from 1 Jan 2012 to 31 Jan 2013
From 3 insertions 3 %
From 4 insertions 5 %
From 6 insertions 8 %
From 8 insertions 13 %
From 10 insertions 16 %
From 11 insertions 18 %
From 12 insertions 20 %
From 13 insertions 22 %
From 14 insertions 25 %

Magazine Parts:
Latest news, internet, Computer, 
Mobile phones and more, Mul-
timedia, software, Game & fun, 
service

E-MEDIA – 
The service magazine 
featuring hardware tests, 
advice and tips & tricks 
for everyday technology.
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Xpress – Austria's Best Youth Magazine

Facts & Figures

Publishing interval:
11 times a year

Copies printed:
80,000 1

Target group:
14–19 years

CAWI-Print 2011:
Readers: 103,000
Coverage: in the target group  
14–19 years: 11.4 %

1 Data supplied by publisher 

Rates

1/1 page	 € 8,190.–
Type area 185 x 250 / bleed 210 x 280

2/1 page	 € 16,380.–
Type area 396 x 250 / bleed 420 x 280

1/2 page	 € 4,920.–
Vertical type area 90 x 250 / bleed 104 x 280
Horizontal type area 185 x 125 / bleed 210 x 140

1/3 page	 € 3,390.–
Vertical type area 60 x 250 / bleed 74 x 280
Horizontal type area 185 x 80 / bleed 210 x 90

All measures in mm, width x height

For more details on rates and formats,  
please visit our web site at
www.newsmedia.at/xpress

Packages

Classic packages: 
6-month package:
Valid from 1 Jan 2012 to 31 Jul 2012 or
from 1 Jul 2012 to 31 Jan 2013
3+1-package = 25 % discount

Annual packages:
Valid from 1 Jan 2012 to 31 Jan 2013
4+1-package = 20 % discount
7+3-package = 30 % discount
9+5-package = 35.7 % discount

Xpress double-page package:
Valid   from 1 Jan 2012 to 31 Jan 2013
6+4-package = 40 % discount

Frequency-based discounts:
Six months: valid from 1 Jan 2012 to 31 
Jul 2012 or from 1 Jul 2012 to 31 Jan 2013
From 3 insertions 7 %
From 4 insertions 12 %
From 5 insertions 15 %
From 6 insertions 20 %

1 year: valid from 1 Jan 2012 to 31 Jan 2013
From 3 insertions 3 %
From 4 insertions 5 %
From 6 insertions 8 %
From 8 insertions 13 %
From 10 insertions 16 %
From 11 insertions 18 %

Magazine Parts:
Stars, music, love, style, reality, 
electronic, screen, active

Xpress –  
Your music & stars  
magazine.
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WOMAN – Austria’s Top Women’s Magazine

Facts & Figures

Publishing interval:
Bi-weekly, Friday

Extras:
Trend-WOMAN, WOMAN Shopping 
Guide, WOMAN Business, WOMAN 
Wellness, WOMAN Luxury, MANN, 
Green-WOMAN, WOMAN Living,  
WOMAN Purple Edition, WOMAN, White 
Edition, Cover-Booklets,  Craft Project 
Book for Kids, Golfrevue Lady powered  
by WOMAN

ÖAK 2011 Jul to Dec:
Copies printed: 216,312

MA 2011 :
Readers: 490,000
Coverage:  6.9 %
Target group: Social class ABC1, 
20–49 years, female
Coverage within target group:  17.2 %

Rates 

1/1 page	 € 15,100.–
Type area 185 x 250 / bleed 210 x 280

2/1 page	 € 30,200.–
Type area 396 x 250 / bleed 420 x 280

1/2 page	 € 10,570.–
Vertical type area 90 x 250 / bleed 104 x 280
Horizontal type area 185 x 125 / bleed 210 x 140

1/3 page	 € 7,550.–
Vertical type area 60 x 250 / bleed 74 x 280
Horizontal type area 185 x 80 / bleed 210 x 90

All measures in mm, width x height

For more details on rates and formats,  
please visit our web site at 
www.newsmedia.at/woman

Packages

Classic packages: 
6-month packages: 
Valid from 1 Jan 2012 to 31 Jul 2012 or 
from 1 Jul 2012 to 31 Jan 2013
5+2-package = 28.5 % discount
8+4-package = 33.3 % discount
3+2-double-page-package = 
40 % discount

Annual packages: 
Valid from 1 Jan 2012 to 31 Jan 2013
10+4-package = 28.5 % discount
16+8-package = 33.3 % discount
6+4-double-page-package = 
40 % discount

Frequency-based discounts:
Six months: valid from 1 Jan 2012 to 31 
Jul 2012 or from 1 July 2012 to 31 Jan 2013
From 3 insertions 7 %
From 4 insertions 12 %
From 5 insertions 15 %
From 6 insertions 20 %
From 7 insertions 25 %

1 year: valid from 1 Jan 2012 to 31 Jan 2013
From 3 insertions 3 %
From 4 insertions 5 %
From 6 insertions 8 %
From 8 insertions 13 %
From 10 insertions 16 %
From 11 insertions 18 %
From 12 insertions 20 %
From 13 insertions 22 %
From 14 insertions 25 %

Exciting, multi-faceted, 
entertaining and highly 
service-oriented, Austria's 
largest women & lifestyle 
magazine is published 
every 2nd week. Magazine Parts:

Trends, Latest News, Career, 
Fashion, Beauty, Health,  
Gourmet, Love, Home, Travel, Tech-
no, Spirit, Culture, Society
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FIRST – The Premium Magazine

Facts & Figures

Publishing interval:
10 times a year

Extras:
Cars & Motorbikes, Fashion & Trends, 
Watches & Jewelry, Garden, Interieur & 
Entertainment, Wellness & Spa, Travel

Copies printed: 
40,000 1

ÖVA 2009:
Readers: 78,000
Coverage: 1.1 %
Target group: Social class AB

1 Data supplied by publisher

Rates

1/1 page	 € 7,300.–
Type area 198 x 268 / bleed 230 x 300

2/1 page	 € 14,600.–
Type area 432 x 268 / bleed 460 x 300

1/2 page vertical	 € 5,110.–
Type area 95 x 268 / bleed 108 x 300

1/3 page vertical	 € 3,650.–
Type area 60 x 268 / bleed 74 x 300

All measures in mm, width x height

For more details on rates and formats, 
please visit our web site at
www.newsmedia.at/1st

Packages

Classic packages: 
6-month package:
Valid from 1 Jan 2012 to 31 Jul 2012 or
from 1 Jul 2012 to 31 Jan 2013
3+1-package = 25 % discount

Annual packages:
Valid from 1 Jan 2012 to 31 Jan 2013
4+1-package = 20 % discount
7+3-package = 30 % discount
9+5-package = 35.7 % discount

FIRST double-page package:
Valid   from 1 Jan 2012 to 31 Jan 2013
6+4-package = 40 % discount

Frequency-based discounts:
Six months: valid from 1 Jan 2012 to 31 Jul 
2012 or from 1 Jul 2012 to 31 Jan 2013
From 3 insertions 7 %

1 year: valid from 1 Jan 2012 to 31 Jan 2013
From 3 insertions 3 %
From 4 insertions 5 %

Luxury to read: Fascina-
ting portraits & interviews, 
fashion must-haves and the 
latest beauty trends.  

Magazine Parts:
Flash, Faces, Fashion, Fancy, Fabu-
lous
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trend – The Austrian Business Magazine

Facts & Figures

Publishing interval:
Monthly, plus scpecials

Extras:
Cars 2012, Top 500 & Top 1000, 
trendINVEST, Real Estate 
Small and Medium-Sized Companies, 
Carreer, Business Location Austria, 
Chrono Award

ÖAK 2011 Jul to Dec:
Copies printed: 56,917

MA 2011 :
Readers: 235,000
Coverage:  3.3 %
Target group: Male, 30–59 years, social 
class AB
Coverage within target group:  7.6 %

Rates 

trend & trend Invest: 
1/1 page	 € 12,290.–
Type area 185 x 250 / bleed 210 x 280

2/1 page	 € 24,580.–
Type area 396 x 250 / bleed 420 x 280

1/2 page	 € 7,750.–
Vertical type area 90 x 250 / bleed 104 x 280
Horizontal type area 185 x 125 / bleed 210 x 140

1/3 page	 € 5,410.–
Vertical type area 60 x 250 / bleed 74 x 280
Horizontal type area 185 x 80 / bleed 210 x 90

All measures in mm, width x height

For more details on rates and formats, 
please visit our web site at 
www.newsmedia.at/trend

Packages

Classic packages: 
6-month package: 
Valid from 1 Jan 2012 to 31 Jul 2012 or 
from 1 Jul 2012 to 31 Jan 2013
3+1-package = 25 % discount

Annual packages: 
Valid from 1 Jan 2012 to 31 Jan 2013
4+1-package = 20 % discount
5+2-package = 28.5 % discount
8+4-package = 33.3 % discount

Frequency-based discounts:
Six months: valid from 1 Jan 2012 to 31 
Jul 2012 or from 1 Jul 2012 to 31 Jan 2013
From 3 insertions 7 %
From 4 insertions 12 %
From 5 insertions 15 %
From 6 insertions 20 %
From 7 insertions 25 %
1 year: valid from 1 Jan 2012 to 31 Jan 2013
From 3 insertions 3 %
From 4 insertions 5 %
From 6 insertions 8 %
From 8 insertions 13 %
From 10 insertions 16 %
From 11 insertions 18 %
From 12 insertions 20 %

trend Invest: 
1 year: valid from 1 Jan 2012
 to 31 Jan 2013
From 1 insertions 10 %
From 3 insertions 25 %
From 5 insertions 35 %

"Powerful-Duo"
4x FORMAT + 2x trend  = 30 % discount
Qualifying period: All ads must be published  
within the period of 3 months.

2x FORMAT + 4x trend  = 20 % discount
Qualifying period: All ads must be published  
within the period of 6 months.

High quality business 
journal: Facts. Analyses.
Conclusions. 

Magazine Parts:
Coverstory, business, career,  
money, real estate, e!trend,  
savoir-vivre
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FORMAT – The Weekly Magazine for the Business Elite

Facts & Figures

Publishing interval:
Weekly, every Friday, plus specials

Extras:
Cars 2012, Business Trends, Chrono 
Award, Science, The green FORMAT, 
Portfolio, Career-Guide, Business Location 
Austria

ÖAK 2011 Jul to Dec:
Copies printed: 57,378 

MA 2011 :
Readers: 163,000
Coverage:  2.3 %
Target group: Male, 25-59 years, social 
class AB
Coverage within target group:  5.8 %

Rates

1/1 page	 € 10,190.–
Type area 185 x 250 / bleed 210 x 280

2/1 page	 € 20,380.–
Type area 396 x 250 / bleed 420 x 280

1/2 page	 € 6,000.–
Vertical type area 90 x 250 / bleed 104 x 280
Horizontal type area 185 x 125 / bleed 210 x 140

1/3 page	 € 4,100.–
Vertical type area 60 x 250 / bleed 74 x 280
Horizontal type area 185 x 80 / bleed 210 x 90

All measures in mm, width x height

For more details on rates and formats, 
please visit our web site at 
www.newsmedia.at/format

Packages

Classic packages:
6-month packages:
Valid from 1 Jan 2012 to 31 Jul 2012 or  
from 1 Jul 2012 to 31 Jan 2013
3+1-package = 25 % discount
5+2-package = 28.5 % discount
8+4-package = 33.3 % discount
5+5-double-page-package = 50 % discount

Annual packages: 
Valid from 1 Jan 2012 to 31 Jan 2013
6+2-package = 25 % discount
10+4-package = 28.5 % discount
16+8-package = 33.3 % discount

Frequency-based discounts:
Six months: valid from 1 Jan 2012 to 31 Jul 
2012 or from 1 July 2012 to 31 Jan 2013
From 3 insertions 7 %
From 4 insertions 12 %
From 5 insertions 15 %
From 6 insertions 20 %
From 7 insertions 25 %

1 year: valid from 1 Jan 2012 to 31 Jan 2013
From 3 insertions 3 %
From 4 insertions 5 %
From 6 insertions 8 %
From 8 insertions 13 %
From 10 insertions 16 %
From 11 insertions 18 %
From 12 insertions 20 %
From 13 insertions 22 %
From 14 insertions 25 %

"Powerful-Duo"
4x FORMAT + 2x trend  = 30 % discount
Qualifying period: All ads must be published  
within the period of 3 months.

2x FORMAT + 4x trend  = 20 % discount
Qualifying period: All ads must be published  
within the period of 6 months.

Critical and service-
oriented – the only weekly 
business magazine for 
Austria’s elite. 

Magazine Parts:
Business, Money, Politics, INDUST-
RIES, SUCCESS, Private Life, Infotech, 
Culture
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GUSTO – Austria’s Gourmet Journal

Facts & Figures

Publishing interval:
Monthly

Extras:
Gusto 4 incl. GUSTO Living, GUSTO Vital, 
GUSTO Easy Cooking1,  GUSTO All about 
Cheese, GUSTO guests and parties

ÖAK 2011 Jul to Dec:
Copies printed: 66,917

MA 2011 :
Readers: 601,000
Coverage:  8.4 %
Target group: Female, 25–59 years
Coverage within target group:  17.0 %

1special rate card

Rates

1/1 page	 € 10,950.–
Type area 185 x 250 / bleed 210 x 280

2/1 page	 € 21,900.–
Type area 396 x 250 / bleed 420 x 280

1/2 page	 € 6,260.–
Vertical type area 90 x 250 / bleed 104 x 280
Horizontal type area 185 x 125 / bleed 210 x 140

1/3 page	 € 4,380.–
Vertical type area 60 x 250 / bleed 74 x 280
Horizontal type area 185 x 80 / bleed 210 x 90

All measures in mm, width x height

For more details on rates and formats, 
please visit our web site at 
www.newsmedia.at/gusto

Discount

Frequency-based discounts:
Six months: valid from 1 Jan 2012 to 30 
Jun 2012 or from 1 Jul 2012 to 31 Dec 2012 
From 3 insertions 7 %

1 year: valid from 1 Jan 2012 to 31 Dec 2012
From 3 insertions 3 %
From 6 insertions 5 %
From 9 insertions 8 %
From 12 insertions 10 %

Best combination:
20 % discount on the rate/page when 
booking Autorevue + GUSTO 

Six months: valid from 1 Jan 2012 to 30 
Jun 2012 or from 1 Jul 2012 to 31 Dec 2012 
From 3 insertions 7 %

1 year: valid from 1 Jan 2012 to 31 Dec 2012
From 3 insertions 5 %
From 4 insertions 10 %
From 6 insertions 15 %

A must-read for all who 
love cooking and eating 
– with quick and easy re-
cipes. A real treat – month 
for month. Magazine Parts:

Latest news, GUSTO Cooking 
Course, Easy Cooking, GUSTO EN 
ROUTE,  Cooking with professio-
nals - a Menu by ...,   COOKING WITH 
CHILDREN
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Autorevue – Austria’s Motor Sports Magazine

Facts & Figures

Publishing interval:
Monthly

Extras:
Cars 2012, Special Edition with extended 
circulation, Autorevue Premium 

ÖAK 2011 Jul to Dec:
Copies printed: 63,083

MA 2011 :
Readers: 331,000
Coverage:  4.6 %
Target group: Male, 20-49 years, social 
class ABC1
Coverage within target group:  10.2 %

Rates

1/1 page	 € 10,800.–
Type area 185 x 250 / bleed 210 x 280

2/1 page	 € 21,600.–
Type area 396 x 250 / bleed 420 x 280

1/2 page	 € 6,140.–
Vertical type area 90 x 250 / bleed 104 x 280
Horizontal type area 185 x 125 / bleed 210 x 140

1/3 page	 € 4,210.–
Vertical type area 60 x 250 / bleed 74 x 280
Horizontal type area 185 x 80 / bleed 210 x 90

All measures in mm, width x height

For more details on rates and formats,
please visit our web site at 
www.newsmedia.at/autorevue

Discount

Frequency-based discounts:
Six months: valid from 1 Jan 2012 to 30 
Jun 2012 or from 1 Jul 2012 to 31 Dec 2012
From 3 insertions 7 %

1 year: valid from 1 Jan 2012 to 31 Dec 2012
From 3 insertions 3 %
From 6 insertions 5 %
From 9 insertions 8 %
From 12 insertions 10 %

Revue Combination:
20 % discount on the rate/page when 
booking in Autorevue + Golfrevue + 
Yachtrevue

Six months: valid from 1 Jan 2012 to 30 
Jun 2012 or from 1 Jul 2012 to 31 Dec 2012
From 3 insertions 7 %

1 year: valid from 1 Jan 2012 to 31 Dec 2012
From 3 insertions 5 %
From 4 insertions 10 %
From 6 insertions 15 %

Best Combination:
20 % discount on the rate/page when
booking in Autorevue + GUSTO

Six months: valid from 1 Jan 2012 to 30 
Jun 2012 or from 1 Jul 2012 to 31 Dec 2012
From 3 insertions 7 %

1 year: valid from 1 Jan 2012 to 31 Dec 2012
From 3 insertions 5 %
From 4 insertions 10 %
From 6 insertions 15 %

‘Fast-moving’ informati-
on on lifestyle, cars and 
motor sports presented in 
top-class journalistic style.

Magazine Parts:
Cars, Features, Lifestyle, Sports, 
Business & Science, Motorbikes





18

Golfrevue – Austria’s Golf Sport Magazine

Facts & Figures

Publishing interval:
7 times/year
+ 2 Specials

Extra:
Golf in Austria – Golfrevue Premium, 
Golf-Trip Special, Golfrevue Lady  1 pow-
ered by WOMAN

Copies printed: 37,000 2

Subscribers: 31,980 2

CAWI-Print 2011:
Readers: 82,000
Coverage: 1.4 %
Target group: Social class AB, 30–59 
years

1 special rate card
2 Data supplied by publisher

Rates

1/1 page	 € 4,950.–
Type area 185 x 250 / bleed 210 x 280

2/1 page	 € 9,900.–
Type area 396 x 250 / bleed 420 x 280

1/2 page	 € 2,830.–
Vertical type area 90 x 250 / bleed 104 x 280
Horizontal type area 185 x 125 / bleed 210 x 140

1/3 page	 € 1,870.–
Vertical type area 60 x 250 / bleed 74 x 280
Horizontal type area 185 x 80 / bleed 210 x 90

All measures in mm, width x height

For more details on rates and formats, 
please visit our web site at 
www.newsmedia.at/golfrevue

Discount

Frequency-based discounts:
Six months: valid from 1 Jan 2012 to 30 
Jun 2012 or from 1 Jul 2012 to 31 Dec 2012
From 3 insertions 7 %

1 year: valid from 1 Jan 2012 to 31 Dec 2012
From 3 insertions 5 %
From 5 insertions 7 %
From 7 insertions 10 %

Revue Combination:
20 % discount on the rate/page when 
booking in Golfrevue + Autorevue +  
Yachtrevue

Six months: valid from 1 Jan 2012 to 30 
Jun 2012 or from 1 Jul 2012 to 31 Dec 
2012 
From 3 insertions 7 %

1 year: valid from 1 Jan 2012 to 31 Dec 2012 
From 3 insertions 5 %
From 4 insertions 10 %
From 6 insertions 15 %

Details about golfing, the 
most attractive golf cour-
ses and travel destinations, 
as well as tips on equip-
ment and training.

Magazine Parts:
Front Nine, Golf in Austria, Biz & 
people, Travel, Back nine
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Yachtrevue – Austria’s Water Sports Magazine

Facts & Figures

Publishing interval:
Monthly

Extras:
Yachtrevue de luxe, Motorboat Special, 
Trade Show Journal (Boot Tulln), Charter 
Special

Copies printed: 26,300 1

Subscribers: 16,840 1

CAWI-Print 2011:
Readers: 72,000
Coverage: 1.2 %
Target group: Social class AB, 
30–59 years

1 Data supplied by publisher

Rates

1/1 page	 € 4,500.–
Type area 185 x 250 / bleed 210 x 280

2/1 page	 € 9,000.–
Type area 396 x 250 / bleed 420 x 280

1/2 page	 € 2,390.–
Vertical type area 90 x 250 / bleed 104 x 280
Horizontal type area 185 x 125 / bleed 210 x 140

1/3 page	 € 1,610.–
Vertical type area 60 x 250 / bleed 74 x 280
Horizontal type area 185 x 80 / bleed 210 x 90

All measures in mm, width x height

For more details on rates and formats, 
please visit our web site at 
www.newsmedia.at/yachtrevue

Discount

Frequency-based discounts:
Six months: valid from 1 Jan 2012 to 30 
Jun 2012 or from 1 Jul 2012 to 31 Dec 2012
From 3 insertions 7 %

1 year: valid from 1 Jan 2012 to 31 Dec 2012
From 3 insertions 5 %
From 6 insertions 10 %
From 9 insertions 15 %
From 12 insertions 20 %

Revue Combination:
20 % discount on the rate/page when
booking in Golfrevue + Autorevue + 
Yachtrevue

Six months: valid from 1 Jan 2012 to 30 
Jun 2012 or from 1 Jul 2012 to 31 Dec 2012 
From 3 insertions 7 %

1 year: valid from 1 Jan 2012 to 31 Dec 2012 
From 3 insertions 5 %
From 4 insertions 10 %
From 6 insertions 15 %

Sailing, motor boats, and 
the best places to go for 
water sport enthusiasts.

Magazine Parts:
Regattas, Cruises, Boats & Yachts, 
Equipment
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BÜHNE – Austria’s Theatre and Culture Magazine

Facts & Figures

Publishing interval:
11 times/year

Extras:
Highlights 2013, Kursbuch Kultur 
(Timetable of Cultural Events), 
Kultursommer (Cultural Events in 
Summer), Wiener Festwochen, Sommer-
Bühne

Copies printed: 61,000 1

Subscribers: 55,000 1 

CAWI-Print 2011:
Readers: 109,000
Coverage: 1.2%
Target group: Female, social class AB, 
30–59 years

1 Data supplied by publisher 

Rates

1/1 page	 € 5,490.–
Type area 185 x 250 / bleed 210 x 280

2/1 page	 € 10,980.–
Type area 396 x 250 / bleed 420 x 280

1/2 page	 € 2,950.–
Vertical type area 90 x 250 / bleed 104 x 280
Horizontal type area 185 x 125 / bleed 210 x 140

1/3 page	 € 2,000.–
Vertical type area 60 x 250 / bleed 74 x 280
Horizontal type area 185 x 80 / bleed 210 x 90

All measures in mm, width x height

For more details on rates and formats, 
please visit our web site at 
www.newsmedia.at/buehne

Discount

Frequency-based discounts:
Six months: valid from 1 Jan 2012 to 30 
Jun 2012 or from 1 Jul 2012 to 31 Dec 2012
From 3 insertions 7 %

1 year: valid from 1 Jan 2012 to 31 Dec 2012
From 3 insertions 3 %
From 6 insertions 5 %
From 9 insertions 8 %
From 11 insertions 10 %

The monthly guide for 
cultural highlights in Aus-
tria and abroad – theatre, 
opera and concerts.

Magazine Parts:
Vienna Theatres; Concerts, Festi-
vals, CDs/Books/DVDs; Austria/Pro-
vinces/International; Fine Arts/
Museums/Cinema; Highlights of 
the Month; All Dates at a Glance; 
Programmes;  Symphony/Jazz
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news networld – The Power of Strong Brands

Online-advertising: 
Exact targeting and 
reporting possibilities

news networld is the network of all  
online-portals of Verlagsgruppe NEWS. 
Besides NEWS.AT, one of the most  
important and best-known news- and 

entertainment- portals in Austria, the 
network includes popular websites such 
as tv-media.at, profil.at, woman.at,  
format.at and many more. The portfolio 
and various sections of news networld 
network provide the perfect advertising 
environment for almost every target-
group. 

Our well known and established 
brands Ensure that you reach 
your preferred target-groups 
and guarantee SUSTAINABLE  
success of your online- 
advertising activities! 

For more details on rates and formats, 
please visit our web site at 
www.news-networld.at
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From 1,000,000 copies	 33 % discount

From 750,000 copies	 20 % discount

From 500,000 copies	 15 % discount

From 300,000 copies	 10 % discount

The supplement discount applies to supplements and bound-in or stick-in 
inserts enclosed in the magazines published by Verlagsgruppe News:

Supplement discount

Customers who qualify for for a supplement 
discount may also benefit from a 10 % follow-
up discount for their traditional advertisements:

	 if they do not claim any other discount
	 in the magazines where supplements and 

bound-in or stick-in inserts are enclosed

Customers booking a "package" qualify for a   
10 % follow-up discount on supplements, 
bound-in or stapled inserts:

	 up to a quantity of 300,000 copies
	 within the qualifying period of the package 
	 exclusively in the magazines where  

packages are applicable
	 the respective minimum quantities have to 

be met

The supplements or inserts can be enclosed in one or more magazines within one calendar 
year as long as the respective minimum number of copies is considered.
Reach your target group at extremely competitive prices.
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From 2 packages and more	 4 %	 on everything

From 3 packages and more	 6 %	 on everything

4 packages and more	 8 %	 on everything

	 The friends discount is available for the following maga-
zines: NEWS, NEWS LEBEN, profil, TV-MEDIA, E-MEDIA, 
trend, FORMAT, WOMAN, FIRST and Xpress.

	 The friends discount applies retro-actively to all packages 
and pages booked in 2012! 

	I t is valid for bookings made within the packages’ respec-
tive qualifying periods and for classic formats only.

Find our new rate calculator at www.newsmedia.at.  
It will help you find out quickly and easily what price  
advantages our friends discount has to offer.

Combine and save!

Friends discount
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NEWS Exklusiv
Austria’s premium lifestyle 
magazine
Publication dates:  
Published 4 times a year and sold  
together with the respective NEWS issue.
1st issue:  15 March 2012
2nd issue: 3 May 2012
3rd issue: 18 October 2012
4th issue: 29 November 2012

1/1 page	 € 15,890.– 
25 % off NEWS ratecard = € 11,917.50

2/1 pages	  € 31,780.– 
40 % off NEWS ratecard = € 19,068.–

Selected Specials and Line Extensions 

Business Trends 2013
How will the economy develop
Publication date: 20 December 2012
Magazine size: 210 x 280 mm

1/1 page	 € 10,190.–
2/1 pages	 € 20,380.–

Career-Guide
How to be successful
Publication dates: 13 April 2012,  
16 November 2012
Magazine size: 148 x 210 mm (A5)

1/1 page	 € 6,000.–
1/2 page	 € 3,100.–

Top 500 & Top 1000
The Ranking of  
Austria's Companies
Publication dates:  
Top 500 trend 11 June 2012
Top 500 NEWS 14 June 2012
Top 1000 trend 29 October 2012
Top 1000 NEWS 25 October 2012
Magazine size: 210 x 280 mm

1/1 page 	 € 24,950.– 
1/2 page	 € 16,640.–

Business Location Austria 
success-orientated FORMAT-Extra
Publication dates: 
23 March 2012
Magazine size: 210 x 280 mm

1/1 page	 € 12,290.–
2/1 page	 € 24,580.–
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NEWS, profil, trend & FORMAT

profil Specials
The big  profil  specials
Magazine size: 210 x 280 mm

Wine Special
Publication date: 23 April 2012
1/1 page	 € 13,390.–
2/1 pages	 € 26,780.–

Outdoor Special
Publication date: 7 May 2012
1/1 page	 € 8,750.–
2/1 pages	 €  17,500.–

Money Special
Publication date: 15 October 2012
1/1 page	 € 13,390.–
2/1 pages	 € 26,780.–

Knowledge Special
Publishing interval: 4 times/year
1/1 page	 € 7,900.–
1/2 pages	 € 4,660.–

XXL Annual
365 days of contemporary history 
presented in an oversized format
Publication date: 21 December 2012
Magazine size: 263 x 350 mm

1/1 page	 € 13,390.–
2/1 pages	 € 26,780.–

profil Graduates
profil for  UNIVERSITY GRADUATES  
Publication date: 18 June 2012 
Magazine size: 210 x 280 mm 
 
1/1 page	          € 13,390.–
2/1 pages 	       € 26,780.–

TV-Media total digital! 
Mit 85 Sendern für 
Kabel und Sat das 
beste Programm für 
Österreich.  

Portfolio
FUNDS, INVESTMENTS, BANKING
Publication dates: 
1 June 2012, 19 October 2012
Magazine size: 210 x 280 mm

1/1 page	 € 10,190.– 
25 % off FORMAT ratecard	 = € 7,642.50
2/1 pages	  € 20,380.– 
25 % off FORMAT ratecard 	 = € 15,285.–

Green FORMAT, Science
TWO success-orientated FORMAT-
Extras
Publication dates: 17 February 2012,  21 
September 2012, 30 November 2012 
(Green Format), 17 August (Science),
Magazine size: 210 x 280 mm

1/1 page	 € 10,190.–
1/2 page	 € 20,380.–
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WOMAN Luxury
Pure Luxury
Publication date: 23 November 2012
Magazine size: 200 x 300 mm

1/1 page	 € 15,100.– less 25 %
2/1 pages	 € 30,200.– less 40 %

WOMAN TREND ISSUE
2 TIMES A YEAR THE TRENDS OF THE SEASON
Publication dates: 16 March 2012,  
14 September 2012
Magazine size: 210 x 280 mm 

1/1 page	 € 15,100.– less 25 %
2/1 pages	 € 30,200.– less 40 %

Green WOMAN
The Special Issue for WOMEN and 
environment
Publication dates: 13 April 2012, 
Magazine size: 210 x 280 mm 

1/1 page	 € 15,100.–  less 25 %
2/1 pages	 € 30,200.– less 40 %

Selected Specials and Line Extensions 

Cover Booklets
Your Logo on the Magazine Cover 
Publication dates: 5 January 2012 (Fitness planner), 3 February 2012 (Career-Guide),  
27 April 2012 (Do it yourself), 25 May 2012 (Barbecue & more), 22 June 2012 (First-aid kit),  
3 August 2012 (Cats & Dogs), 28 September 2012 (Medicine for holidays),  
21 December (Fitness planner)
Magazine size: 120 x 140 mm
Number of  pages: 16 + 4 

Exclusive Sponsorship:  
Logo on the Cover, inside front cover, page 3,  back cover, banner ads on editorial pages
Budget	 € 49,190.– 

WOMAN Purple Edition
celebrating World Women's day
Publication date: 2 March 2012
Magazine size: 210 x 280 mm

WOMAN White Edition
SUMMER-LIFESTYLE 
Publication date: 8 June 2012
Magazine size: 210 x 280 mm

1/1 page	 € 15,100.– less 25 %
2/1 pages	 € 30,200.– less 40 %
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TV-MEDIA Plus
TRAVEL, COOKING, wellness, LIVING, 
MONEY, CARS, baby, FASHION, sportS, 
ENVIRONMENT, EDUCATION
Publication date:  
12 times a year
Magazine size: 210 x 280 mm

1/1 page	 € 15,700.– less 25 % 
2/1 pages	 € 31,400.– less 40 % 

Wiener Festwochen
Festival information
Publication date: 27 April 2012
Magazine size: 210 x 280 mm

1/1 page	 € 5,490.–
1/2 page	 € 2,950.–
 

TV-Media total digital! 
Mit 85 Sendern für 
Kabel und Sat das 
beste Programm für 
Österreich.  

WOMAN, TV-MEDIA, Autorevue, gusto, Golfrevue, Yachtrevue & BÜHNE,

Autorevue PREMIUM
THE LARGEST AUTOREVUE OF THE YEAR 
Publication date: 5 October 2012
Magazine size: 230 x 300 mm

1/1 page	 € 10,800.–
2/1 pages	 € 21,600.–

Yachtrevue de luxe
Luxury and leisure
Publication date: 5 October 2012
Magazine size: 210 x 280 mm

1/1 page	 € 4,500.– 
2/1 pages	 € 9,000.– 

Golfrevue Lady powered by WOMAN
FOR WOMEN WITH DRIVE
Publication date: 
Golfrevue 21 May 2012
WOMAN 8 June 2012
Magazine size: 210 x 280 mm

1/1 page	 € 11,980.–

WOMAN  Living
LIVING, Cuisine & Lifestyle
Publication dates: 17 February 2012, 
25 Oktober 2012
Magazine size: 210 x 280 mm

1/1 page	 € 15,100.– less 25 %
2/1 pages	 € 30,200.– less 40 %
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Bookings
1.	A ll orders shall be subject to our 

General Terms and Conditions, 
the currently valid rate card for 
advertisements, and our confirma-
tion of the order. Digital data 
submission shall be subject to the 
publisher’s terms of digital data 
submission. The present General 
Terms and Conditions shall also be 
effective for future orders, even if 
they are not explicitly agreed upon 
again.

2.	A dvertisements shall be placed 
within twelve months of receiving 
the order, commencing, if not 
otherwise stipulated, with the 
next issue.

3.	T he discounts quoted in the rate 
card shall be applicable only for 
advertisements appearing within 
one calendar year, provided there 
are no time limits due to special 
promotional offers.

4.	L iability for the content, form and 
legal admissibility of advertise-
ments in particular including the 
clarification of copyright, trade-
mark and personal rights,  shall 
rest with the client. The publisher 
shall not be obliged to check the 
content and form of advertise-
ments. Competitions, vouchers, 
and tip-on-cards or add-ons shall 
be adapted, if necessary, to comply 
with legal rules and regulations; 
the client shall indemnify and 
hold the publisher free from and 
against any claims or suits.

5.	 No guarantee can be given for the 
placement of advertisements in 
specific issues.

6.	T he client shall be responsible for 
acquainting him/herself with the 
currently valid advertising rates 
before placing an order.

7. 	U nless explicitly stipulated other
wise, any changes in advertising 
rates shall enter into effect im- 
mediately, and shall also apply to 
existing orders.

8.	I f an advertisement proves to be  
illegible, incorrect or incomplete, 
the client shall be entitled to 
be given a price reduction or 
an additional insertion of the 

advertisement on condition that 
the message of the advertisement 
has, through the publisher’s error, 
been significantly impaired or the 
advertising impact considerably 
disturbed. The publisher‘s liability 
shall not extend beyond the scope 
indicated above. In cases of doubt, 
the publisher shall comply with 
the recommendations made 
by the Gutachterausschuss für 
Druckreklamationen (Complaints 
Commissioners for the Printing 
Trade, FOGRA Forschungs-gesell-
schaft Druck e.V., Munich).

9.	I n cases of equipment failure or 
Acts of God, the publisher shall be 
entitled to full payment for the 
advertisement published if the 
advertisement has been run on 
at least 80 % of the guaranteed 
printed circulation. For lower per-
centages, payment shall be due 
on the basis of the price for units 
of one thousand copies actually 
circulated.

10.	T he publisher shall mark adver-
tisements not recognizable as 
such on account of their editorial 
design as promotional material.

11.	 Verlagsgruppe NEWS Ges.m.b.H 
reserves the right to reject the 
publication of advertisements 
without stating reasons. A rejec-
tion shall not constitute a basis for  
any claim for damages. In this case 
any claims for damages against 
Verlagsgruppe NEWS Gesellschaft  
m.b.H. are excluded.

11a.	I n particular, Verlagsgruppe NEWS 
reserves the right to not carry out 
advertising efforts which the Aus-
trian Advertising Council (Österrei-
chischer Werberat) has found 
fault with. This also includes the 
immediate cancellation of an on-
going advertising campaign. For 
this reason Verlagsgruppe NEWS 
can reject advertising contracts or 
withdraw from contracts that are 
understood as legally binding.

12.	A ny additional arrangements over 
and above our General Terms and 
Conditions shall be contingent  
on written confirmation by the 
management of Verlagsgruppe 

NEWS Ges.m.b.H. Counter-
confirmations by the client and 
references to the client’s terms 
and conditions shall not be legally 
valid, even if not specifically 
contradicted by the publisher. 
Acceptance of client’s terms and 
conditions on the part of the 
publisher by means of providing 
performance shall be precluded.

Technical Data
1.	T he client shall provide the ma- 

terial required for printing within 
the requisite period. A colour proof 
must accompany each page. In 
case of delay on the part of the 
client, the publisher may use 
advertising material of the client 
that is already available at the 
publisher’s. However, the publis-
her reserves the right to publish 
the advertisement in question in 
the next issue.

2.	 Proofs shall only be made availa-
ble at the client’s explicit request 
and against payment of costs. 
These costs shall be borne by the 
client. The client shall be deemed 
to have given his/her approval if s/
he fails to return said proof within 
the specified time.

3.	U nless explicitly agreed otherwise 
with the client in writing, the pub-
lisher shall keep printing materials 
until three months after insertion.

4.	 Costs for significant changes from 
the originally agreed contract shall 
accrue to the client.

5.	A t the client’s request, we will, 
against separate payment of costs, 
produce the design, text, artwork 
and photographic material for 
advertisements. Should the client 
wish to use said material in other 
media, the rights for such other 
publication shall be acquired from 
the publisher.

6.	A dvertising rates do not include 
the costs of typesetting, repro
duction, and lithography, which 
shall be billed separately.

7.	T he client shall be obliged to 
provide flawless printing material 
or production data in compliance 
with the stated guidelines. If the 

Terms & Conditions
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the client at the end of each ca-
lendar year, with 12 % interest p. a. 
being charged on the outstanding 
balance.

4.	D iscount settlements shall be 
requested in writing not later 
than by the 31st of March of the 
following year.

5.	 Clients shall receive one free 
sample after publication of the 
advertisement.

Mode of Payment
1.	T erms of payment: Payment 

within 10 days of date of invoice: 
2 % discount; payment up to 30 
days: net.

2.	 For delayed payments or deferrals, 
12 % interest on arrears as well as 
collection costs shall be charged.

3.	T he publisher shall be entitled, 
before carrying out the order and 
also during the term of the order, 
to make publication of further 
advertisements conditional on the 
advance payment of a specified 
amount and on the settlement of 
open accounts.

4.	L etters of credit cannot be accep-
ted.

5.	I nvoices shall be payable in Vienna 
(place of payment and perfor-
mance Vienna). 

Final Provisions
1.	 Vienna shall be the exclusive place 

of jurisdiction for any dispute 
resulting from the contractual re-
lationship between Verlagsgruppe 
NEWS and the client. 

2.	T he only law that is applicable is 
Austrian Law. The application of 
the United Nations Convention 
on Contracts for the International 
Sale of Goods is excluded. 

3.	S hould there be Terms and 
Conditions of the client, they are 
rejected in their entirety. They are 
only applicable if Verlagsgruppe 
NEWS has explicitly stated in 
writing to accept them. 

4.	S hould one of the clauses in 
theses Terms and Conditions be 
invalid, this should not affect the 
validity of the remaining clauses. 

and shall apply only for two facing 
pages.

Loose/Bound/Glued-in Inserts
1.	T he contents of loose, glued-in or 

bound inserts shall be confined to 
the client’s own line of business 
and must not include advertise-
ments of a third party.

2.	A  sample and text content shall 
be submitted 4 weeks prior to the 
date of publication.

3.	 The client shall strictly comply 
with the technical specifications 
set forth by the publishing house. 
Variances from these specifi
cations may entail extra cost 
which will be charged to the client.

Cancellation
1.	 Withdrawal of an order shall 

entail payment of a cancellation 
charge to the amount of 15 % of 
the value of the advertisement.

2.	T he cancellation of an order can 
only be accepted before the  
closing date for advertisements.

3.	A d specials have to be cancelled 
not later than 6 weeks prior to 
the publication date or in the case 
of special paper requirements 
not later than the day the paper 
is ordered. If cancelled later, the 
actual cost having accrued up to 
cancellation time shall be charged 
to the client.

4.	 Costs resulting from modifica-
tions of the originally agreed 
contract and from changes of 
ordered printing material shall be 
payable seperately by the client.

Settlement
1.	 Complaints shall only be accepted 

within two weeks of the date of  
invoice.

2.	A t the client’s request, discounts 
may be taken into account in 
respect of each invoice, or credited 
at the end of each calendar year. 
Changing from one method to 
the other is not possible within 
one and the same calendar year.

3.	D iscounts granted on unfulfilled 
contracts will be surcharged to 

material contains defects that are 
not immediately noticeable, but 
become apparent only during prin-
ting, the client shall not be entitled 
to an additional insertion. The 
publisher shall not be obliged to 
test or check whether the printing 
material is complete and correct.

8.	 Complaints shall be made in 
writing within eight days of receipt 
of the invoice.

9.	T he publisher cannot be held 
responsible for transmission errors.

10.	T he publisher shall not be bound 
to  examine whether the client 
has the right to reproduce the 
printing material or production 
data in any way whatever, or to edit 
or change it as envisaged in the 
contract, or otherwise to use it in 
the designated way. The publisher 
shall be entitled to presume that 
the client has all the relevant rights 
in relation to third parties necessary 
for the performance of the contract. 
Further-more, the client shall 
explicitly guarantee that s/he has 
these rights. The client shall hold 
harmless and fully indemnify the 
publisher in all cases where such 
rights are claimed by third parties.

11.	T he production terms and condi-
tions applicable at the given time 
shall apply for the order placed.

12.	 Please consider a tolerance range in 
the manufacture of ad specials due 
to industrial production. Divergent 
specimen of up to 3% of the total 
circulation do not constitute a valid 
complaint and do not supersede 
the obligation to pay the manufac-
turing costs.

Positioning
1.	S pecial requirements as to the 

positioning of advertisements shall 
only be binding upon payment of a 
position surcharge; otherwise the 
publisher shall endeavour to meet 
the client’s wishes, but shall not be 
obliged to do so.

2.	A greements not to publish an 
advertisement together with a 
competitor’s advertisement can 
only be concluded for advertise-
ments of a size of at least 1 page 

The basis for a good partnershipTerms & Conditions
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WOMAN 
Member of the Sales Management:
Thomas Gubier ext. 6212
gubier.thomas@woman.at

Member of the Sales Management:
Mag. Siglinde Purrer ext. 6377
purrer.siglinde@woman.at

FIRST
Sales Director:
Angela Kindermann ext. 6380
kindermann.angela@1st.at

 Entertainment Magazines:

TV-MEDIA
Publishing Director:
Katrin Jusko ext. 6592
jusko.katrin@tv-media.at

Sales Director:
Ing. Angela Benkö ext. 6566
benkoe.angela@tv-media.at

Sales Director:
Waltraud Prenner ext. 6508
prenner.waltraud@tv-media.at

E-MEDIA
Sales Director:
Michael Vokurka ext. 6509
vokurka.michael@e-media.at

Xpress
Sales Director:
Samira Mostafa ext. 6597
mostafa.samira@xpress.at

 Business and  
Top Interest Magazines:

Head of Division:
Wolfgang Hermeneit ext. 6130
hermeneit.wolfgang@news.at

trend & FORMAT 
Sales Director: 
Susanne Seidelhuber ext. 6489
seidelhuber.susanne@trend.format.at 
 
Top Interest Magazines:
Publishing Director:
Klaus Edelhofer ext. 6133
edelhofer.klaus@gusto.at

GUSTO
Publishing Director:
Martina Ploc ext. 6139
ploc.martina@gusto.at 

Autorevue
Sales Director: 
Reinhold Oberegger ext. 6135
oberegger.reinhold@autorevue.at

Golfrevue
Sales Director:
Birgit Weyringer ext. 6149
weyringer.birgit@golfrevue.at

Yachtrevue
Sales Director:
Manuela Sommer ext. 6141
sommer.manuela@yachtrevue.at

BÜHNE
Sales Director:
Krista Carigiet ext. 6132
carigiet.krista@diebuehne.at 

 NEWS Networld
Sales Manager:
Matthias Zacek ext. 5490
zacek.matthias@news.at

 	Verlagsgruppe NEWS
Gesellschaft m.b.H.
Taborstraße 1–3, A-1020 Vienna
Phone:  0043/1/213 12-0
www.newsmedia.at

 	News and Health Magazines:

Head of Division
NEWS and NEWS LEBEN:
Elisabeth Gießer ext. 6481
giesser.elisabeth@news.at

NEWS
Sales Director:
Wolfgang Kröll ext. 6462
kroell.wolfgang@news.at

Vice Sales Director:
Evelyne Humer ext. 6465
humer.evelyne@news.at

NEWS LEBEN
Sales Manager:
Frank Kulvicki ext. 6466
kulvicki.frank@news.at

profil
Publishing Director:
Maria Oppitz ext. 6155
oppitz.maria@profil.at

Publishing and Sales Director:
Christoph Gillissen ext. 6170
gillissen.christoph@profil.at

 Women's and Lifestyle Magazines:

Head of Division Women and Lifestyle:
Gabriele Kindl ext. 6306
kindl.gabriele@woman.at

Publishing Director:
Martin Moser ext. 6461
moser.martin@woman.at

Contact

Verlagsgruppe NEWS - Sales Contacts in Austria
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Contact

Belgium
Publicitas NV
Airway Park D / Lozenberg 23
BE-1932 Zaventem 
Phone:  0032/2/639-0, Fax: ext.8440
Anne Costermans – ext. 8426
anne.costermans@publicitas.com

Germany
Falkensteinerstraße 77
60322 Frankfurt
Phone:  0049/69/71 91 49-0
Fax: 0049/69/71 91 49-30
Olaf Keller – ext. 12
olaf.keller@publicitas.com

England
Publicitas Ltd
Gordon House, Greencoat Place 
London SW1P 1PH
Phone: 0044/20/75 92-8300
Fax: 0044/20/75 92-8301
Natalya Goryna – ext. 8312
natalya.goryna@publicitas.com
 

France
Adnative sarl
26, avenue Victor Hugo, 75116 Paris
Phone: 0033/1/53 64 88-91
Fax: 0033/1/53 64 88-55
Florence De Moussac 
Phone: 0033/1/45 00 33-60 
florence.demoussac@adnative.net

Greece
Publicitas Hellas S. A. 
4, Kastorias & Messinias Street
15344 Gerakas (Athens)
Phone: 0030/211/10 60-300
Fax: 0030/210/66 18-477
Hara Koutelou
hara.koutelou@publicitas.gr

Italy
Gruner + Jahr Italia
Via Benedetto Marcello, 4  
20124 Milano
Phone: 0039/02 2052 – 6720 
Fax: 0039/366 6877-314
Stefanie Meierfrankenfeld 
meierfrankenfeld.stefanie@guj.de  

Ediconsult Internazionale SRL 
(Yachtrevue)
Piazza Fontane Marose 3  
16123 Genova
Phone: 0039/010/583-684 
Fax: 0039/010/566-578
Vittorio Negrone
genova@ediconsult.com 

Japan
Tandem Inc.
Kyodo Bldg. 4F, Room 405  
7-15-5 Ginza
Chuo-ku, Tokyo 104 0061 
Phone: 0081/3/3541-4166
Fax: 0081/3/3541-4748
Yutaka Mogi  
y.mogi@tandem-inc.com

Spain
Publicitas
Goya 21  1º Dch., 28001 Madrid
Phone: 0034/91 323 79-12
Fax: 0034/91 733 59 58
Maria Navarro
maria.navarro@publicitas.com

Switzerland
Publicitas AG
Kornhausgasse 5/7, P. O. Box 3843  
4002 Basel
Phone: 0041/61/275-4609
Fax: ext. 0041/61/275-4620

Magazines:
Lina Belinska (office: Zurich)
Phone: 0041/44/250 37 53
Fax: ext. 0041/44/250 31 82
lina.belinska@publicitas.com

Online:
Hannes Eckardt (office: Basel)
Phone: 0041/61/275 46 03
Fax: ext. 0041/61/275 47 30
hannes.eckardt@publicitas.com
 

Evelyn Strohriegel
Head of International Sales
Phone: 0043/1/213 12 ext. 6304
strohriegel.evelyn@news.at

Verlagsgruppe NEWS International Sales

Michael Brugger
International Sales Manager
Phone: 0043/1/213 12 ext. 6307
brugger.michael@news.at
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